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The Mountain View store after a $4,000,000 remodel

Meyer Appliance & Kitchens Revisited

MOUNTAIN VIEW - SAN JOSE, CALIFORNIA
BY LEE BOUCHER

Meyer Appliance was the featured front-page article in the
August 1993 edition of the Retazl Observer. It was successful
then and today it is super-successful. With three stores its
total gross volume in 1993 was $7,000,000. At this writing
combining kitchen sales, appliance sales, parts and service,
its total gross sales volume has mushroomed to $17,000,000
with just two stores.

A fast forward review shows that Ray Meyer Sr. estab-
lished Meyer Electric in Mountain View, CA in 1946 as an
electrical contractor. In 1947 he bought GE and Westing-
house appliances and became a major appliance dealer. In
1952 Vern Hostetler, then 17 years old, joined the firm as a

| continued on page 6|

Evo Leads the

Trend in Social Cooking
BY RITAA. LEONARD

A revolutionary new appliance is sweeping through
the food preparation industry: Evo patented circular
flattop cooking surfaces. From Yale University to
Disney World, Costa Rica to Bahrain, distinctive Evo
appliances are creating indoor and outdoor social cook-
ing environments that inspire a convivial atmosphere
through shared cooking experience. While hotels,
resorts, clubs and cooking schools initially capitalized on
Evo’s presentation cooking style, groceries and luxury

| continued on page 8 |

Evo’s evolutionary focus on convivial food preparation is advertised
“for the way you cook.”
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Welcome

to our second edition of the Retail Observer. Yes, I know it’s been 18 years
since this publication was started, but the history goes deeper. This magazine
actually started as the Northern California Retailer in 1970. Wow, 37 years.
Very few publications can say that. We are over-run with magazines that
show us who wore the wrong shoes with the right dress or told us the exact
day our President was replaced by Aliens. I have been in this industry for 17
years now and have yet to find anything that compares to what this magazine
is. I feel honored to be able to take this iconic piece of retail history to the
next level.

Chuck Edmonds and Lee Boucher have worked side by side for 17% years
now. I have been fortunate to work with them for the past 4 months getting
the transition set-up and I am amazed at what they have accomplished in
today’s hi-tech society. As you read later in Lee’s editorial you will see how he
describes himself as a low-tech man, as Chuck is as well. It's no surprise that
this magazine was put together via typed page, printed photos, scissors and
glue sticks. Most importantly it was held together by great relationships with
the retail appliance, electronics and plumbing industries. I congratulate them
both for keeping this magazine going while staying a full furlong behind the
technologically advancing world. They built this magazine on handshakes,
hard work (although Chuck does golf” every Thursday) and integrity. These
are the things that made the Retail Observer what it is today. Gentleman, our
deepest gratitude for what you have given us. (APPLAUSEI!!)

THE FUTURE

Boy, where do we go from here? Well let’s have a little insight into the future
of the Retail Observer. Many of you have been touched by Chuck or Lee in some
way. Fortunately for us, they aren’t leaving. They have both decided to stay on
and help us grow the magazine. My hope is to create some new offerings in the
magazine while keeping up with its past history. We will be adding some new
sections and reviving some old ones. On page 54 of this issue you will find a
crossword puzzle. I know many magazines have a crossword puzzle. Here’s
the twist. This will be a sponsored piece from September on. Each month a
manutfacturer will sponsor this page with a product. The first 50 people to go
online and submit a completed (correct) puzzle will be in a drawing for the
item. The answers to the puzzle will be found throughout the magazine in
articles and ads. Our website is www.retailobserver.com , that's where you will
find a puzzle icon (in September). When you have a chance, please go to the
web and see what we have already done. As we grow, the web will also be a sig-
nificant part of the Retail Observer. We will be providing links to manufactures
and distributor websites, overflow press releases and news, and for you ECO
readers, you will be able to read the entire magazine online in a page-flipping-
tully-downloadable-interactive-completely-green-online version.

I only have enough space left to say thank you to all those people that helped
us make the decision to carry on the tradition that the Retail Observer brings
and to let you all know that we feel that this is your magazine, your industry
and your time—we want to make the most of it. Please email us any sugges-
tions or ideas, we would enjoy seeing them. (info@retailobserver.com).

Enjoy,

Moe Lastfogel
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FOR MORE INFORMATION ON U-LINE PRODUCTS, PLEASE CALL THE FOLLOWING:

AMCO DISTRIBUTING

Oregon
Ph: 503.659.2623
Fax: 503.659.2626

DOOLITTLE DISTRIBUTING, INC.

Nebraska ¢ lowa e Kansas
Missouri ® Oklahoma
Western Arkansas
Southern lllinois
Ph: 800.829.7820
Fax: 913.888.7873
www.ddius.com

KIMBALL DISTRIBUTING CO.

Colorado ¢ Utah
Wyoming e Southern Idaho
Denver, CO 800.530.8635
Fax: 303.893.1045
Salt Lake City, UT 888.546.7894
Fax: 801.466.8636
www.kimballinc.com

MILESTONE DISTRIBUTORS

Texas ® Louisiana
Southern Mississippi
Dallas, TX 214.420.7899
Fax: 972.466.4640
Houston, TX 866.937.3200
Fax: 713.937.1993
www.milestonedist.com

PURCELL MURRAY
COMPANY INC.

California
Northern Nevada
Ph: 800.892.4040
Fax: 415.468.0667
www.purcellmurray.com

SERVCO APPLIANCE

Hawaii
Ph: 808.564.2493
Fax: 808.564.2480
www.servcoappliance.com

SUNWEST APPLIANCE
DISTRIBUTING

Arizona ¢ New Mexico
Southern Nevada
Ph: 480.784.6611
Fax: 480.784.6633

www.sunwestdist.net

TRI STATE DISTRIBUTORS

Washington e Montana
Northern Idaho ¢ Alaska
Ph: 800.488.0646
Fax: 253.872.2992
www.tristatedistributors.com

If your state is not listed, please call U-LINE at 414.354.0300 or visit our website at www.u-line.com
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Meyer Appliqnce | continued from page 1 |

deliveryman while learning how to repair electric appliances. In 1960 Ray Meyer
Jr, came to work as an appliance salesman. Both Hostetler and Ray Jr. were and
are outstanding natural salesmen. In the early 1970’s the firm hired a contractor to
begin a kitchen remodeling business. It didn’t work out, so Ray Meyer Jr. said “Let
me giveitatry”.

That was a first for a major appliance dealer. No appliance dealer that I know
of entered the kitchen remodeling business in the “70’s. Ray Jr. had his office and
small showroom on the second floor of this former J.C. Penney store. It was rough
going. Nevertheless, he scheduled two kitchen remodels at the same time. They
were mostly apartment kitchen remodelsSix years ago Meyer Appliance and
Kitchens had the store entirely remodeled at a cost of $4,000,000. On the top floor
of this building are six business suites that have been leased since the project was
completed. That income pays for the mortgage on the building. The best part for
Ray Meyer Jr. and the kitchen and bath remodeling business is that there are now
24 kitchen vignettes on the main floor and 6 full time designers, all on commission,
to take care of  the overflowing demand of" their services.

KITCHEN & BATH REMODELING

The kitchen vignettes can satisty any prospective kitchen remodeler’s needs.
They can see Hallmark and Aristocratic high end-cabinets, Crystal medium-priced
cabinets, and Columbia cabinets for the budget minded. The customers can choose
trom granite or Corian countertops and appliances like Viking, Sub-Zero, Wolf, and
Miele for the affluent buyers. Today, Ray Meyer Jr. no longer works the floor as a
designer or as a salesman. He manages the entire department and schedules sales
training meetings with both cabinet and appliance representatives. “It has been a
long haul since I was upstairs by myself” in the 1970’s trying to get the kitchen
remodeling business financially successtul until today when I am supervising six
designers and their project” Ray Meyer Jr. has two sons working with him in
the kitchen remodeling business, Raymond Arnold Meyer III and Rodney Arno
Meyer. Perhaps Ray Jr. is looking to retire some day.

The brands carried in the Meyer stores in Mt. View and San Jose are: GLE,
KitchenAid, Miele, Thermador, Vent-A-Hood, Jenn-Air, Bosch, Gaggenau, Fisher
& Paykel, Sub-Zero, Wolf, Viking, Maytag, Amana, and ASKO. The Mountain
View store has 19K sf of display space while the San Jose store has 6K SI' of
display space plus a 10K warehouse that services both stores.

THE SERVICE AND PARTS DEPARTMENT

Meyer Appliance & Kitchens is the only appliance dealer on the San Francisco
Peninsula that has its own service department. “It is a tremendous sales tool when
talking to a prospective customer”, said Vern Hostetler. “The factory service from
the major manufacturers is average at best. We have seven service trucks, four
delivery and installation trucks and two full-time employees in our parts depart-
ment. Our reputation is almost sixty years old. No major appliance dealer in our
area can duplicate that!!”

AVB - BRAND SOURCE
In 1979 Meyer Appliance joined AVB, a major appliance and electronic buying
group. Vern Hostetler was the representative for the store. He was on the board
of directors for 20 years and President of the Northern California chapter twice.
Vern said the best thing that happened to the group was when the Northern
| continued on page 10 |
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Thermador

FOR MORE INFORMATION ON
THERMADOR PRODUCTS, PLEASE
CALL THE FOLLOWING:

DOOLITTLE DISTRIBUTING, INC.

Nebraska ¢ lowa e Kansas
Missouri ® Oklahoma e Northwest
Arkansas ® Southern lllinois

Ph: 1.913.888.7820
www.ddius.com

ECHELON HOME PRODUCTS

Washington e Alaska ¢ Oregon
Idaho ¢ Montana ¢ Wyoming

Ph: 1.888.318.8228
Fax: 206.394.9820
www.echelonhomeproducts.com

PURCELL MURRAY COMPANY, INC.
California ® Northern Nevada
Ph: 1.800.892.4040

Fax: 415.468.0667
www.purcellmurray.com

THERMADOR

Texas ® New Mexico e Mississippi
Louisiana e Arizona ¢ Colorado
Utah e Southern Nevada

Houston, TX 1.800.613.7333
Denver, CO 303.307.4484
Tempe, AZ 480.763.2669
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EVO LGUdS ’fhﬂ Trend | continued from page 1 |

homes are now requesting models to add allure to the trend in
cooking as entertainment.

‘With one inspiration, Bob Shingler created a new stage for
indoor and outdoor grills and ranges. His Beaverton world
headquarters manufactures a line of circular social cooking
stations for both residential and commercial use. The sleek
stainless steel units invite conviviality and participation in the
cooking experience, expanding the at-home ‘cocooning’ trend.

Shingler introduced his round gas and electric grills in 2001
in response to local requests. He started with outdoor grills,
introducing indoor models in 2007. “We now employ a staft’
of' 15,” says Shingler. “The units are manufactured in Oregon
and assembled in our plant.” Evo recently hired Alan Bates
as Director of Marketing Development. “At this point, we're
looking for strategic partnerships,” says Bates. “We're now
aiming at an international marketplace.”

]H i — 3 "(

Bob Shingler, President of Evo “social cooking stations”, introduces an Affinity 25E
presentation service cart, primarily for indoor commercial sales.

US headquarters for trend-setting Evo “social cooking stations” is at 8140 SW
Nimbus Ave, Beaverton, OR.

T H “%‘
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The appliances come in tabletop, wheeled cart or built-in
models in 25 or 30-inch diameters, each with a ceramic-coated
steel cook surface. “We feel it's a stand-out product, with its
mobile and presentation aspects,” says Shingler. “It certainly
allows food preparation to be a more fun social experience.”

Separate inner and outer circular burners ensure thorough,
even heating with no hot or cold spots. A sealed heater element
and circular drip pan with dual spill collection trays allow for
easy cleanup. Guests can gather freely around the cooking
area while the chef demonstrates expertise and shares in the
convivial atmosphere.

“Our Evo flattops are popular in commercial settings for
live action cooking demonstrations,” notes Shingler. “Special
angled side tables allow a variety of setup configurations that
promote natural, flowing design. The units are perfect for

| continued on page 44 |

The Evo Affinity 25E presentation cooking station enhances a trend toward conviviality
and shared experience in fresh-prepared foods.

et L EH

Evo Affinity 306 Built-In unit
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Meyer Appli(]nce | continued from page 6 |

California Chapter of Key National joined his AVB.chapter.
“That gave us some clout and we were able to negotiate better
programs with our vendors.”

Hostetler also said the best benetit he received from the buying
group was education. “We learn from each other plus listening
to motivational speakers. All of us members can listen to what
our competitor’s brands are doing. There are no secrets. The 4
to 5 percent rebates are nice, also.”

This dealer recently joined NARI, The National Association of
the Remodeling Industry San Jose Chapter. “This organization
has members that participate in all aspects of remodeling —
electricians, fabricators, lawyers, contractors, etc. We can learn
from them and they can learn from us”, commented Hostetler.

ADVERTISING

This store has hired an ad agency named The Paul Myer Ad
Agency. This ad agency schedules regular cable TV spots that
targets close-by cities that have no major appliance dealers—not
even big box stores, like Palo Alto, Menlo Park, Portola Valley
and Woodside. There are also spots on NBC's KRON 4 in the
Bay area. Craig Hostetler; Vern’s son now is in charge of the
tirm’s advertising program. There is no pricing on these ads that
teature anything but high-end appliances like Viking, Sub-Zero,
‘Wolf, Miele, Thermador and GE Monogram.

Meyer appliance customer base is medium to high end. It no

Helen Choi CKD,CBD, one of the 7 Meyer Kitchen designers
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longer carries $299.95 washing machines or other leader model
appliances.

A direct mail piece is sent to zip code areas twice a month that
brings very satisfactory results.

1993 MEYER APPLIANCE

Inreading the August 1993 issue of the Retal Observer, I found
this quote, “By 1976 Ray Meyer Sr. and his wife Dorothy; decided
it was time to sell out to the three property owners. Today, each
owns an equal share of the corporation. Vern Hostetler is the
president, Rick Meyer is Sec-Treasurer and Ray Meyer Jr. is the
vice-president. The important thing is the division of responsi-
bility. Ray Jr. is the comptroller, and Vern is the overall manager,
the buyer and the merchandising manager. As Rick said, “When
it comes to a sticky decision, all three of us discuss it over a
period of time, but when it comes time to make that decision the
person in charge of that department says “yes or no”. That still
holds true today:

COMMUNITY PARTICIPATION

All three have been active with the Mountain View Chamber
of Commerce. Ray. Jr. has been on the Revitalization Committee
for 20 years, Vern served on the Downtown Commission and
Rick Meyer on the Parking Commission. All of” them are movers
and shakers. No wonder this dealership is so successful. [

Vern Hostetler, President with Ray Meyer Jr., Vice-President. Rick Meyer Sec-Treasurer
was unavailable for this photo.
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PRESS RELEASE

Brand Source Sponsors New Orleans Fund Raiser

Bob Lawrence, CEO of Brand Source and
his wife, Judy; Damon Harmon, CEQ of
DNA Creative Media and his wife, Maria.

Actor Steve Gu'r'renberg Jasmine Turner, Louis Gossett Jr. and
applauds Brand Source  Morgan Fairchild at the ReNew Orleans
for its support of the Community Center Project Fundraiser,
Katrina Relief. sponsored by Brand Source.

WESTLARE, CA —On Sunday July 15, Brand Source, the title sponsor of the
ReNew Orleans Community Center Project, hosted a fund raiser at the Four Seasons,
Westlake, California. The purpose of the project is to build a 23,000 square foot
community center in the heart of New Orleans funded from the private sector to create
expediency and efficiency rather than the community waiting for government funds.

Brand Source is partnered with DNA Creative and Fisher & Paykel/DCS on this
project. The building of the community center will translate into three 1-hour televi-
sion shows to be aired during the fourth quarter.

The event was attended by many notable celebrities including film stars, TV stars,
and sports celebrities. Speaking at the event was Academy Award winner and Execu-
tive Producer of ReNew Orleans, Lou Gossett Jr., Steve Guttenberg; film and TV star
of such notable films as Three Men and a Little Lady and Cocoon, Bob Lawrence,
Brand Source CEO and John White, Executive Vice President of Appliances.

Mr. Gossett complimented Brand Source on being on the cutting edge of develop-
ing projects to benefit people and communities in devastated areas. Mr. Guttenberg,
who has done a significant amount of charitable work in New Orleans helping
homeless and youth find opportunities, also complemented Brand Source and IFisher
& Paykel for their work in creating something that benefits the community as well as
helps create brand awareness for both Brand Source and Fisher & Paykel.

Bob Lawrence commented that the ReNew Orleans Community Center Project is
truly a win-win. “It's something that the community can be proud of. Where people
can go, spend their time, participate in educational opportunities, take advantage of
everything the community offers, as well as contributes to the brand awareness
of’ Brand Source through the television series.”

John White, in detailing the project, pointed out that there would be working
kitchens with product supplied by Fisher & Paykel/DCS so the community center
can ofter cooking classes, as well as a home theater media room that will be dedicated
to Eric Medlen, the John Force driver killed in a driving accident in March, a com-
puter roomy, as well as a full size gymnasium all designed for youth and community
involvement.

The project is designed around the second anniversary of” Ratrina, which devas-
tated major parts of New Orleans. The building will be full service, and include a
police substation. The grounds will include baseball and soccer fields. Completion
is slated for late 2007. Mr. Lawrence added, “We are very proud to be the title
sponsor of this project. It combines our involvement in our local communities
as well as meets our need for increasing top mind awareness of Brand Source

through the TV show”. @
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VIKING

FOR MORE INFORMATION,
CHECK WITH YOUR VIKING DISTRIBUTOR

THE GSC

Northern California
Ph: 510.429.8200 e Fax: 510.429.7465
Hawaii
1.800.942.4827
www.thegsc.com

GATEWAY APPLIANCE DISTRIBUTING

Northwest States
Western Canada
Ph: 800.231.7838 e Fax: 253.872.2149
www.gatewaydist.com

KIMBALL DISTRIBUTING CO.

Utah, Wyoming, Colorado,

Western Nebraska & Southern Idaho
Salt Lake City
Ph: 888.546.7984 ¢ Fax: 801.466.8636
Denver: 800.530.8635
www.kimballinc.com

LAKEVIEW APPLIANCE DISTRIBUTING

Illinois, Eastern Minnesota,
Wisconsin, Northwest Indiana
Ph: 877.546.1280 e Fax: 630.238.1926
www.lakeviewdist.com

SHOWCASE APPLIANCE DISTRIBUTORS

Kansas, Missouri, Southern lllinois,
North Dakota, South Dakota, lowa,
Nebraska, Western Minnesota
Ph: 877.818.6640 * Fax: 866.980.5980
www.showcasedist.com

SUES, YOUNG & BROWN, INC.

Southern California
Ph: 626.338.3800 ® Fax: 626.338.1967
www.sybinc.com
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Visit with your Viking Territory Sales Manager for Details
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MINNESOTA APRIL NKBA MEETING

LIVING GREEN CUTS WATER CONSUMPTION
BY DICK ROHLAND

Nearly 100 members of the Minnesota NKBA including students took time
off from their mid-day schedules to hear Jackie Maher, CID of Kohler ofter some
“Living Green” principles as they apply to water conservation to consider in any
kitchen or bath design.

Genz-Ryan, Burnsville, MN and nearly a 60 year family run plunbing company
hosted the noon Iuncheon event.

“It is the wave of the future for both residential and commercial designers,”
Maher remarked regarding “Living Green” principles. “Even though we live in a
state where water consumption may not be at the forefront of our thoughts, it takes
a tremendous amount of energy to create water for everyday living and all of us
need to be more conscious of the impact this has on our environment.”

Kohler, according to Maher, has more green plumbing products to offer than any
other manufacturer including dual force toilets, low flow faucets aerators, waterless
urinals and cast iron are just some of the Kohler plumbing products.

Arlynne Wolf, an instructor at Century College in Minneapolis noted that “the
seminar was beneficial for all professionals and students that were able to attend
this informative meeting.” [

Lori Anderson of Cabinet Concepts and Interiors, Eden Bl Mark and Sarah Wood, both with Twin Cities Home
Prairie, MN with Lisa LaNasa, owner of Lisa LaNasa Improvement, Minneapolis, MN picked up some “Living
Design, Minneapolis, MN. Green” tips from Jackie Maher of Kohler.

Carol Peden, AKBD, Kitchens of Stillwater, Stillwater,
MN and Chanda Woods, get company name.

Kristina Boyer, Cali Peterson and Tina Meyer are design
students from The Art Institute of Minneapolis.

Flynn McKeﬁgen and John Hardacker, both with Plek-
kenpol Builders, Bloomington, MN.

Judy Kimble, Kohler, Jon Ryan, owner of Genz-Ryan,
Garry Jordan, Kohler and Jackie Maher, Kohler.
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ZEPRHR

www.zephyronline.com

FOR INFORMATION ON
ZEPHYR PRODUCTS,
PLEASE CALL THE NEAREST ZEPHYR
DISTRIBUTOR LISTED BELOW

ZEPHYR CORPORATION
Northern California, Western Nevada
1.888.880.8368

BKE SUPPLY
Southern California, Arizona,
New Mexico, Nevada
800.998.8966

MONDE HOME PRODUCTS USA
Washington, Oregon, Idaho,
Montana, Wyoming
206.394.9595

HADCO
Arkansas, Louisiana, Tennessee,
Mississippi, Alabama, Georgia,
Florida, South Carolina,
North Carolina, Virginia,
West Virginia, Maryland
800.241.9152

TEXAS SALES & MARKETING
Texas
713.460.2400

LAKEVIEW APPLIANCE DISTRIBUTING
lllinois, Minnesota, Wisconsin,
North Dakota, South Dakota,

Michigan, Indiana, Ohio,
Kentucky, Western Pennsylvania
877.546.1280

CDI WHOLESALE
Hawaii
808.455.9396

DOOLITTLE DISTRIBUTING, INC.
Nebraska, lowa, Kansas,
Missouri, So. lllinois, Oklahoma
800.829.7820

EASTERN MARKETING
Delaware, New Jersey, New York,
Connecticut, Rhode Island,
Massachusetts, Vermont,
New Hampshire, Maine,
Eastern Pennsylvania
800.966.8300

KIMBALL DISTRIBUTING COMPANY
Colorado and Utah
888.546.7984



http://www.zephyronline.com

Let Your Musgg‘ké Flight

You'll feel a new rush of creativity in the aicwith the Padova range hood.

Visualize the canopy as a cagvas for your personal style, ready to be

- ‘.\
customized with the materials and colors or your choice. Venetian plaster.
Glass and mosaic tile. Stainless steel and copper. Now wherever your

design dreams may take you, your creative desires will g‘qme— to life.

Discover the Cheng Collection.
zephyronline.com 1.877.ZEPHYR4

V' U ZEPHR
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Lenny Paul Joins Almo Corporation
as Eastern Division Sales Manager

PHILADELPHIA, PA - June 25, 2007: Almo Corporation has named
Lenny Paul Eastern Division Sales Manager for the company. In this posi-
tion, Lenny will direct the East Coast sales team for consumer electronics
and appliances, reporting to Bill Clark, Vice President of Sales.

“Lenny brings to Almo a wealth of experience in the appliance and con-
sumer electronics markets,” said Bill Clark, Almo Vice President of Sales.
“We've worked with Lenny for many years and are confident he’ll hit the
ground running as part of the Almo team. Everyone at Almo is happy to
have him on board.”

An industry veteran, Lenny brings more than 40 years of industry experi-
ence to his role at Almo. Most recently, he managed the Polaroid and Sun-
beam brands for Petters Consumer Brands. Prior to joining Petters, Lenny
held positions with General Motors Major Appliances, Haier America and
Electrolux. [

Brand Source NW Honors Wayne Dike

BY RITA A. LEONARD

Brand Source NW members enjoyed a special getaway for their annual
summer meeting. The June BBQ Appreciation Dinner was held at The
Resort at the Mountain near Mt. Hood. Activities included a golf tourna-
ment, BBQ dinner reception, and western-style dancing,.

Retiring NW Regional Manager Wayne Dike received hugs, good wishes
and a standing ovation along with a special plaque. Chapter President Larry
Snider presented the award, which read, “In Appreciation for your years
of service and enthusiasm to the members of Brand Source NW Region,
we thank you”. Testimonials and humorous anecdotes followed as guests
recalled special moments with Wayne over the years.

Friends wearing the “Wayne Dike beret’” gathered around the guest of
honor, who was recognized as one of the best salesmen in the industry.

| continued on page 22 |

Wayne Dike, Retiring NW Regional Manager for Brand Source W(.Jy'né'Dike, refiring Regional .Mu'nuger for Brand Source NW,

NW, with honorary award citing his years of service & enthusi-  surrounded by “Wayne’s Angels” in trademark black berets.
asm to the members of Brand Source NW.
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LIEBHERR

A Delight in Freshness

WWW.LIEBHERR-APPLIANCES.COM

ALMO CORPORATION

CA, CT, DE, DG, FL, GA, IL, IN, IA,
KS, KY, ME, MD, MA, MN, MS, MO,
NE, NV, NH,NJ, NY, NC, ND, OH, PA,

RI, SC, SD, VT, VA, WV, WI, WY
215.698.4000
www.almo.com

PACIFIC SPECIALTY BRANDS

BC & Alberta
604.430.5253
www.pacificspecialtybrands.com

TRI STATE DISTRIBUTORS

AK, CO, HI, ID, MT, OR, WA, WY, UT
800.488.0646
www.tristatedistributors.com

PARAGON

AL, AR, LA, MI, NM, OK, TN, TX
800.683.4745
www.paragondistributing.com



http://www.liebherr-appliances.com
http://www.almo.com
www.pacificspecialtybrands.com
www.tristatedistributors.com
www.paragondistributing.com
http://www.liebherr-appliances.com

The Cooling & Freezing Specialist for over 50 Years

A delight in freshness

Fresh, Cool and Green

Shopping for a new refrigerator can

especially if you want one that looks beautiful, works
well—and is good for the environment. Here are
three easy ways to make an informed choice for your healthy
kitchen to keep your veggies—and the planet—green:

be daunting,

Bio
Fresh,

V7 Super

Quief,

N
RoHS

MAKE SURE YOUR REFRIGERATOR

IS AS HEALTHY AS YOUR FOOD

You don’t want mercury in your food

so make sure it's not in your refrigerator.
Beginning this June, Liebherr will be
the first refrigeration manufacturer
worldwide to comply with RoHS
(Restriction of hazardous substances)
by eliminating lead, mercury, cadmium,
and other harmful chemicals from the
production process.

REACH FOR THE ENERGY STAR
ENERGY STAR is a rating given by the
Department of Energy for energy
efficiency. Liebherr is a leader in

the manufacturing of ENERGY STAR
appliances so if you are shopping

for refrigerators or freezers, look for
Liebherr.

GO GREEN ALL THE WAY

Packaging, production and waste
removal systems also contribute to
global warming. Liebherr is environ-
mentally responsible at all levels of
production including reduced use of
chemicals, solvents, and energy
consumption, using 100% recycled
packaging materials and purifying the
water used in the production process.

s

ENERGY STAR
HIGH EFFICIENCY

For more ways Liebherr is committed to protecting the environment visit www.liebherr-appliances.com

A Delight in Freshness
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Excel Distributing Expansion Plans South West Division Headed up by Jeff Tkach

Excel Distributing Petaluma, Califor-
nia (since 1984) is expanding into the
South West, Utah, New Mexico, Colo-
rado, Arizona and Southern Nevada.
Excel is very excited about the addition
of Jeff Tkach to the Excel family, Excel
has always been a very dedicated and
passionate distributor in California and
Northern Nevada and Jeft fits that mold.
Jeff’ knows the dealer base in the South
West and has been working with them
in this territory for over two years. Jeft
will continue building dealer relation-
ships and confidants in his new position
as South West Division Manager for
Excel Distributing. Jeft' and Excel will
be offering Wind Crest, FCI, Kuppers-
busch, ariston, Fantech and Coldtech.
Jeft is looking forward to getting out to
his dealer base and sharing with them
his new programs and products. 3
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Independent

Distributor
ROBE,

for the
Independent
Dealer

::_'--Kﬁppersbusch“"‘

= Fantech

ORDER DESK

888.473.9235

6 Petaluma Boulevard North, Suite B2, Petaluma, CA 94952
WWW.EXCELDIST.COM
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DACOR HOSTS NKBA CHAPTER MEETING

BY LEE BOUCHER

The Northern California Chapter of NKBA held its meeting in DACOR’s
beautiful showcase room in San Francisco on Thursday, June 21, 2007. After
enjoying a wide variety of beverages, innovative hors d’hoeuvres and a special
dinner prepared in DACOR’s demonstration kitchen by caterer Jan Berner, the
members and guests were greeted by Patricia Brown, President of the North-
ern California Chapter. She welcomed the overflowing crowd and thanked
them for fighting the commute traffic to attend the meeting. She then recog-
nized Charlene Rouspil, Marvin Berry, Stacie Berry and Jim Jensen (DACOR
representatives) for being such gracious hosts.

The speaker of the evening was Rebecca Ewing from Decatur, Georgia.
She is a nationwide-known speaker on the subject or “Color and Design”. She
emphasized that color in the kitchen and the rest of the house interior is vital
to the happiness of its residents. Having oft-white walls in every room tends
to be dull after a period of time. Ewing also noted that some major appliance
manufacturers are now producing appliances in color like European manufac-
turers have done for years.

The next NKBA Northern California Chapter meeting will be held at
University Electric in Santa Clara, CA on August 22, 2007. X3

A gathering of Past Presidents- Past Pres. ASID Kate Jarvis ASID,CKD, Past Pres. NKBA Lilly Yee CKD,CBD,CID,ASID
and Past Pres. NKBA MaryJo Camp CKD,CBD,CID.

Speaker Rebecca Ewing CMG “How Color Impacts Life”
and Chapter President Patricia Brown.

[= .

Jim Heintz Ur;iversityl Electric, Jim Jenson DACOR and
Gary Conners Standards of Excellence.

Charlene R(;uspil Sh(-)wroom Manager DACOR showing
of their various awards.
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Speed Queen.

Alliance Laundry Systems

FOR MORE INFORMATION CHECK WITH
YOUR DISTRIBUTOR LISTED BELOW

AMARILLO HARDWARE
Amarillo, TX
806.376.4731

CUNNINGHAM DISTRIBUTING
El Paso, TX
915.533.6993
Albuquerque, NM
505.247.8838

EAGLE DISTRIBUTORS LLC
Kenner, LA
800.659.5991
504.464.5991

O’ROURKE SALES COMPANY
San Antonio, TX
210.333.1311

Lewisville, TX
972.245.0006

TRI.STATE DISTRIBUTORS
Kent, WA
800.473.0002 ¢ 253.872.2900
Portland, OR
503.283.3297
Spokane, WA
509.455.8300

R&B WHOLESALE
DISTRIBUTORS, INC.
Ontario, CA
909.230.5420
Hayward, CA
510.782.7200
Phoenix, AZ
602.272.1200

KIMBALL ELECTRONICS, INC.
Salt Lake City, UT
801.466.0569
Denver, CO
303.893.1423

DOOLITTLE DISTRIBUTING, INC.
LOGO (DDI)
Lenexa, KS
913.888.7820 » 800.829.7820



http://www.speedqueen.com

Andustry Leading

3 Year °
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Starting with three years parts and labor, Partnered with full-service distributors, we
Speed Queen backs its commercial quality bring our expertise to retailers looking for a
equipment for the home with the industry’s profitable opportunity to sell a differentiated
most comprehensive warranty. line of laundry equipment.

@ Laundry — it’s all we do.

For dealer inquiries call 1-800-552+-5475 or visit www.speedqueen.com
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Brand Source Honors Wayne Dike | coined fom page 161

Comments included, “Customers always remember you,” and “We owe you D
An AGA Company

a great debt as a leader and example.” District and Area Managers com-
mended Wayne on the exceptional mark he made in the industry. He will PROFIT BY DESIGN:
now spend time with his family in Sacramento while keeping in contact with
friends via the website www.whereswayne.com. | continued on page 24 |

CHOICE BRANDS, INC.
Indiana
800.330.5566 ¢ 513.772.1234

LOUIS W. HOWAT & SON
Louisiana, Arkansas, Mississippi
800.535.2673

”i

[ i ! ar 4| NOBLE
L to R: Darrell Howsley, Sales Rep with SpnngAlr Matiress; L to R: Jerry Roorda of DeWaard & Bode Appliance, Bellingham Arizona, New Mexico,
Mike Allen, GM Home Furnishings, with Brand Source in WA; Kathy Graf, with Brand Source Finance; Pam Green, Western Texas and Las Vegas

Anaheim, CA; and Chris Kudriaviseff, President of CK Sales. representing Brand Source Finance. 800.495.6625 ¢ 480.968.4780

MEADOW CREEK SALES
Colorado, ldaho, Montana,
Western Nebraska, Eastern Nevada,
Utah, Wyoming
800.777.6702

O'ROURKE SALES COMPANY
lowa, Eastern Minnesota, Wisconsin,
Eastern Nebraska, lllinois and
Eastern Missouri
800.277.7602

LioR: Greg Meeker, owner 1 of Puyallup Appllunce Lynn and Father and son flom Independence Appliance await BBQ dinner,
Jim Riegelmann, from Riegelmann’s Appliance in Gresham, OR.  owner Lloyd Coffman; L-Manager Robert Coffman.

PACIFIC SPECIALTY BRANDS
Alaska, Oregon and Washington

877.430.5253
Lto R: ick & Dee Scott, owners of Desco Audio/Video in Lto R: Tom Milne, District Manager for Electrolux; uyne Dike, SHOWCASE APPLIANCE DISTRIBUTORS
Olympia, WA; Tom Milne, District Manager for Electrolux; NW Regional Manager for Brand Source NW; Jerry Roorda Western Minnesota, North Dakota,
Bob Ludwig, Consultant for Electrolux; and Kate Ludwig, also  from DeWaard & Bode Appliance, Bellingham WA; and Ronna South Dakota, Kansas and

representing Electrolux. Vigars, Account Manager with Whirlpool. Western Missouri
. - — 877.818.6640

SIERRA SELECT DISTRIBUTORS
Northern California,
Western Nevada and Hawaii
800.793.7334

V-A-H MARKETING
Southern California
800.836.8246 * 714.523.1511

Lto R: Art Learmonth, Sales & Incenfives for Whirlpool Corp; Lo R: Jim Marse, Area Sales Manager vith Echelon; Larry

Ralph Hake, Sales Manager with Whirlpool; and Rick Schultz, ~ Snider, owner of Hamilton's Appliance in Gladstone, OR, and NW

Territory Manager with Whirlpool. (Chapter President, Greg Meeker, owner of Puyallup Appliance;
and Dave Chamberlin, co-owner of Hamilton's Appliance.
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http://www.whereswayne.com
http://www.lifeluxurymarvel.com

Unlock Your Imagina

© Marvel 2007

The key to successful design is distinction. And the Keyhole Sink by Marvel®is unlike
any other. It combines fun, form and function with its whimsical shape, ample bowl and
thoughtful accessories...perfect for entertaining.

Unlock the possibilities of your next design with a signature sink by Marvel®. You can
complement any decor with our undermount, farmhouse and benchtop styles available
in stainless steel, ceramic and synthetic.

To explore the full line, visit us at sinks.lifeluxurymarvel.com or call 800-428-6644.
Come to Marvel® and discover the key to entertaining.

@ sinks.lifeluxurymarvel.com

An AGA Company

Marvel®
Keyhole
Sink



http://www.lifeluxurymarvel.com/products/sinks/index.php

Brand Source Honors Wayne Dike | e ion poge 22

Golf tournament winners included Mike Rimmer and Heather Lewis for
“Closest to the Hole”, and Terry Layton and Heather Lewis for “Longest
Drive”. Members and families enjoyed time together in the refreshing
mountain atmosphere, filling up on BBQ picnic fare and learning western
dance routines. [

Lto R: Dick and Barb Muns, owners of Murphy’s Brand Soue Lo R: Heather and Denns Lewis, owners of Lewis Audio/Video
at Whidbey Is, WA; and Dave Chamberlin, co-owner of Hamilton's  in Newberg, OR; Joyce and Mike Anderson, owners of Schmidi’s
Appliance at Bainbridge Is, WA.

Appliance, Gladsfone, OR.

Lto R: Wayne []iI;e,'NW Regional Manager for Brand Source L to R: Brian Gruber, GE Area Sales Manager from Seattle;
NW: Carl Humphries, President of West Coast Appliance; and ~ Terry Sullivan, GE Area Sales Manager from Seattle; and Kerry
Kathy Graf, from Brand Source Finance Garner, GE Area Sales Manager from Portland.

——
L to R: Dan Paulson, Sales Rep with Echelon; John Harrington, L to R: Larry Hirschberger, District Manager with Electrolux; Don

President at LG; and Tom Vincent, owner of Walt's Sherwood  Frei, owner of Howard Hughes Appliance in Moscow, ID; and
Appliance in Sherwood, OR. Mike Kuempel, District Manager with Electrolux.
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GAGGENAU

FOR MORE INFORMATION ON
GAGGENAU PRODUCTS,
PLEASE CALL THE FOLLOWING:

ECHELON HOME PRODUCTS

Washington, Alaska, Oregon
Idaho, Montana, Wyoming
Phone: 1.888.318.8228

Fax: 206.394.9820
www.echelonhomeproducts.com

PURCELL MURRAY COMPAY, INC.

California, Northern Nevada
Phone: 1.800.892.4040
Fax: 415.468.0667
www.purcellmurray.com

GAGGENAU

Texas, New Mexico, Mississippi
Louisiana, Arizona, Colorado
Utah, South Nevada
DALLAS 1.800.772.7423
HOUSTON 1.800.613.7333

DOOLITTLE DISTRIBUTING, INC.

Arkansas, Southern Illinois
Nebraska, lowa, Kansas
Missouri, Oklahoma, Northwest
Phone: 1.913.888.7820
www.ddius.com



http://www.echelonhomeproducts.com
www.purcellmurray.com
http://www.ddius.com
http://www.gaggenau.com

Delicacies made with ease. Precision at your fingertips.

Five high-output gas burners with power up to 58,000 BTUs.
Beauty and function for true cooking pleasures with family and
friends at home.

Talk to our partners and friends to learn more.
www.gaggenau-usa.com or 877-4GAGGENAU.

The difference is Gaggenau.
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PRESS RELEASE

GE Launches New Line of Appliances

GF CAFE SERIES WITH RESTAURANT—INSPIRED APPEARANCE AND FEATURES FOR PEOPLE WHO
LOVE TO COOK AND ENTERTAIN

You've seen those kitchens on the home cable channels—so shiny and pristine
that it certainly raises the question whether anyone actually cooks in these temples
to culinary nirvana. Now, the new GE Café series offers a suite of appliances for the
rest of us—those who not only love the look of stainless steel wrapped technol-
ogy but who actually love to cook and entertain family and friends. The fact that
each appliance is free-standing in configuration also makes this an easy upgrade for

GE Monogram

FOR MORE INFORMATION,
CONTACT YOUR GE APPLIANCE
REGIONAL SALES MANAGER:

nearly everyone. Many people are upgrading their kitchens to reflect their interest
in cooking and desire to entertain while capturing the ambience of a restaurant
quality kitchen. Café was designed for these people. This affordable suite also comes
with all the performance features home chefs would expect:

GE Café Gas Range
Available as a free-standing slide-in configuration with an optional back guard,
consumers can select an all gas range or a dual-fuel range with one 18,000
BTU dual-stacked burner ,one 17,000 BTU burner and a center oval burner
with non-stick griddle

GE Café Dishwasher
Stainless steel interior , Smart Dispense™ technology that holds an entire
46-fluid-ounce bottle of liquid or gel dishwasher detergent and dispenses just
the right amount based on water hardness, cycle selection, and soil level of the
dishes

GE Café Refrigerator
Stainless-steel side panels for a sleek appearance regardless of placement in
kitchen

GE Café Over-the-Range Microwave
Dual-distribution cooking system combines 1100 watts of cooking power,
arotating turntable, and a top and second side stirrer for exceptionally even
heating and defrosting of" food 2.0 cubic feet of capacity, four-speed, 315 CIF'M
vent and Blue LCD touch controls.

GE Café Vent Hood
Powerful 600 CI'M performance removes smoke and vapors from the cooking
area. Dual-halogen cooktop light for illumination of” cooking surface

GE will continue to expand product offerings going forward.
For more information, visit www.geappliances.com [
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Northwest
Region
John Boyd

Ph: 425.226.7194
Fax: 425.226.7195

Southwest
Region
Jim Skaggs

Ph: 480.367.2910
Fax: 480.367.2905

North Central
Region

Steve Stremke
Ph: 630.771.0344
Fax: 630.771.0090

South Central
Region
Jill Locklear

Ph: 972.770.3310
Fax: 972.770.3325
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http://www.monogram.com

The Glass House. Bauhaus mood. Feng Shui spirit.

So what's cooking in his kitchen?

Architect Thomas Roszak with his wife
Justyna and their children, in their clearly
visible GE Monogram kitchen, Chicago.

imagination at work S GE Monogram
Visit monogram.com

For more information on GE Monogram, please contact:

Southwest Northwest South Central North Central
Jim Skaggs John Boyd Jill Locklear Steve Stremke
480.367.2910 425.226.7194 972.770.3310 630.771.0344
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PRESS RELEASE

Fagor Dishwasher Receives Recognition From
Women’s Day Magazine

LYNDHURST, NJ- This year, the Fagor LFA-073 Dishwasher claimed Honor-
able Mention status for technical innovation and design excellence in the appliance
category at the annual Kitchen & Bath Awards, sponsored by Woman's Day Special
Interest Publications’ Kitchens & Baths magazine

‘What makes this dishwasher so special is that it not only is competitively priced
and operates at a super silent 45Dba, but that it is also one of the most eco-friendly
appliances on the market today.

Eco-friendly signifies that Iagor strives to use natural resources efficiently to
preserve the environment and save energy, developing highly efficient products
that consume less and save money; contributing to a healthy planet for us and for
tuture generations.

Therefore, all Fagor dishwashers are equipped with an Advanced Intelligence
System. With an alternating sprayer system and eco-sensor to determine the water
quality and adjust consumption accordingly; this dishwasher is designed to use the
minimum amount of time, water and energy needed to produce sparkling dishes
every time.

The award was announced to Fagor at the Kitchen/Bath Industry Show
(K/BIS) at the Las Vegas Convention Center last May. The Kitchen & Bath Awards
program has been held for the past four years. A panel that includes professional
designers and editors who specialize in kitchens and baths judge entries.

“Recognition by a magazine of this caliber is an accomplishment we are proud
of,” said Sara Delahera, Fagor’s VP of Sales & Marketing. “Our goal is to continu-
ously launch eco-friendly; high-quality and competitively priced products. Product
innovation has always been the driver to gain brand recognition, and I believe this
dishwasher a solid example of " those efforts.”

More about Fagor: The Fagor brand is currently present in 100 countries,
employs more than 12,000 people in 17 countries and operates 16 factories in 3
continents.

The FFagor brand name has been previously most visible in the US since 1992
with high-quality stainless steel cookware as the core product offering, Fagor is
currently positioned as a top cookware brand, sold at major retailers nationwide.
Fagor America Inc, headquartered in Lyndhurst, NJ, USA is a wholly owned
subsidiary of” Fagor Electrodomesticos. X2
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FAGOR a

SIGNATURE MARKETING
GROUP LTD

ME, NH, VT, MA, CT,
NY, NJ, PA, DE and MD
Ph: 973.575.7785

ICONIC DISTRIBUTION

OH, MI, IN, Wi, IL, M,
IA, MO, NE and KS
Ph: 773.533.0201

SANCOR

TN, AR and MS
Ph: 901.388.3100

SIGNATURE MARKETING
ASSOCIATES

Florida
Ph: 386.986.0742

DOMINIC LIST

NC, SC and GA
Ph: 704.309.4604

INNOVATION

Caribbean Islands
Ph: 305.718.8189



http://www.fagoramerica.com

Fagor Home Appliances, unique European design combined with
the efficient eco-friendly features the market demands.

FAGOR % 201.804.3900

Efficient.Intelligent.Home Appliances www.fagoramerica.com
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Roth Hosts First of Three Events

BY DICK ROHLAND

"The Minnetonka, MN showroom of Roth Distributing recently held the first of
three Roth Signature Event series titled think.design. This first event featured Joan
Bostic and Len Casey, both formerly with KWC America, Inc., Paul Leuthe with
Sub-Zero/Wolt" and Bill Coy; owner of* Vintage U, Minneapolis, MN.

Leuthe spoke about “Award Winning Kitchen Designs,” Casey presented “Kitch-
ens of the future. Insights into the 21st Century Kitchen Design Trends,” while
Bostic provided insight into “Kitchen Innovation and Application.”

At the end of the day long event, Bill Coy; a nationally known wine expert gave
an Informative presentation sprinkled with humor on “Understanding the Com-
plexity of Wine and Proper Storage.

During the presentation, Roth guests sampled three different fine wines paired
with hors d'doeuvres provided by Chef Phillip Dorwart, owner of* Create Cater-
ing and Consulting of Minneapolis. During the wine sipping, Coy explained the
nuances in complementing a variety of food tastes with different wines. X3

Lisa Loushin-Crocker, Haute Kitchens with Don Gustason, ~ Elaine Mahin, -Roth with Janelle Erichson, On the
North Star Kitchens. Level Inc., Chaska MN.

Bill Coy, Vintage U gave an entertaining presentation

Len Casey and Joan Bostic, both with KWC made
presentations on design trends in the kitchen and bath  on “Understanding the Complexity of Wine and Proper
industry. Storage.”

Roth employees Judy Eisenreich, Kristi Ryan and Lori
Karstensen served a delicious series of snacks created
by Chef Philip Dorwart of Creative Caterers, Minneapo-
lis, MN to complement three fine wines offered to Roth
Think Design participants.
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Vick Phillips, Roth, with wine glass in hand visited with
Bill Coy of Vintage U. Bill is a nationally known wine
expert who writes a wine column for the Minneapolis/
St. Paul magazine and offers seminars on all aspects of
the wine industry.

BREW EXPRESS

Fits in your wall. Fits in your life, ——————

FOR MORE INFORMATION ON THE
BREW EXPRESS, PLEASE CONTACT
YOUR NEAREST BREW EXPRESS
DISTRIBUTOR LISTED BELOW.

ARD-FLORIDA
Miami 800.654.7721
Tampa 800.282.3377

HADCO
GA, NG, SC, AL, TN, LA, MS
877.414.2326

DOOLITTLE DISTRIBUTING
NE, IA, MO, KS, AR, OK
800.829.7820

TRI-STATE DISTRIBUTING
OR, WA, ID, AK, WY, MT
800.473.0002

PURCELL MURRAY COMPANY
CA, N.NV
800.892.4040

BACON DISTRIBUTING
CO, UT
303.689.9981

FAXON SALES
CT, NY, MA, ME, VT, NH
800.995.5056

UPD
DE, MD, VA, WV
410.866.6800

CARL SCHAEDAL
NY, NJ, E.PA
973.244.1311

SUNWEST DISTRIBUTING
AZ, NM, S.NV
480.784.6611

INTEGRATED APPLIANCES
Canada
416.646.2500

HK SUPPLIER
X
936.652.4283
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BREW EXPRESS MAKES OTHER COFFEE MAKERS SEEM OUT OF PLACE.

FITS IN YOUR WALL. FITS IN YOUR LIFE. The

revolutionary new design of the Brew Express
blends style, performance and convenience into an
easy-to-use appliance that makes brewing coffee

and hot beverages a pleasure instead of a burden.

BREW EXPRESS™

Fits in your wall. Fits in your life.

BREWEXPRESS.cOM / (866) 268-5953

Watch our instructional video at brewexpress.com and find
out how simple it is to install and use the Brew Express.

PAUSE AND ® SELF-FILLS ON COMMAND

BREW SENSOR @

® STAINLESS STEEL
THERMAL CARAFE

EXTRA
ELECTRICAL
OUTLETS

®
PROGRAMMAEBLE
TIMER/CLOCK [ ]
ADJUSTABLE CUP  COOL CARAFE

SELECTOR PLATFORM ® MORE COUNTER SPACE
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Airport Home Appliance Celebrates 25 Years

REPORTED BY THE MEYER COMPANY

A surprise awaited the sleepy—eyed employees who were required to attend their
annual awards banquet on an early and cold Tuesday morning this past spring in
Airport Appliance’s Hayward Ca. location.

As they checked in and affixed their name badges on their lapels they were
greeted by the Van Eeghen family and guest speaker, Paul Myer, who was ready
to begin the Awards presentation. Don Van Eeghen stood up, irritated, wanting to
know when the breakfast buffet would be ready. He knew many of the employees
had driven through horrendous traffic to get there at that hour and felt that they
were probably hungry...they took the bait ...Paul played along and asked if any
one minded that they eat first and then start the meeting. Everyone agreed...
one-by-one the 65 associates walked into the warehouse (where the caterers were
supposed to be) and were stunned to find 5 super stretch limos and a flute of cham-
pagne waiting for them!

A special DVD was created to be played in each limo congratulating them on
another fantastic, record year. The limo headed west toward San Francisco on their
way to the Carnelian Room, on the 52™ floor atop the BofA building for a “special”
breakfast/ Awards Ceremony.

“We have so much to be thankful for, we could not have done it without this
group of incredible people. We wanted to WOW them and give them an awards
banquet to remember” said Kate Van Eeghen. [Xa

m Chinese Shoppers Go for ‘Kidult’ Home Appliances

THE KOREA TIMES—Jane Han, Staft’ Reporter

While many local consumers eye big and fancy home
appliances, Chinese shoppers are going for smaller
and cuter air conditioners, refrigerators and washing
machines to better fit their lifestyles.

Consumer needs are changing throughout major
cities in China as the number of out-of-town workers
are rising, the Korea Trade-Investment Promotion
c' Agency (KOTRA) said Monday.

**Since many young men and women are living alone
L ; away from home, they want to buy appliances that are
L C - big enough for just one person,” said Jeong Joon-kyu, a
researcher of the trade group’s China division.

One of the most popular picks is the energy-saving mini washing machine,
priced at around 140,000 to 190,000 won, which has a capacity of about 2 to
4 kilograms.

Kidult products include appliances that have an animation design, as if made
for child consumers. X
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FOR MORE INFORMATION
ON BOSCH PRODUCTS,
PLEASE CALL THE FOLLOWING;

ECHELON HOME PRODUCTS
Washington, Alaska, Oregon
Idaho, Montana, Wyoming
Phone: 1.888.318.8228

Fax: 206.394.9820
www.echelonhomeproducts.com

BOSCH
Texas, New Mexico, Mississippi
Louisiana, Arizona, Colorado
Utah, Southern Nevada
Houston, TX 1.800.613.7333
Denver, CO 303.307.4484
Tempe, AZ 480.763.2669

PURCELL MURRAY COMPANY, INC.
California, Northern Nevada
Phone: 1.800.892.4040
Fax: 415.468.0667
www.purcellmurray.com

DOOLITTLE DISTRIBUTING, INC.
Nebraska, lowa, KansasMissouri
Oklahoma, Northwest
Arkansas, Southern lllinois
Phone: 1.913.888.7820
www.ddius.com



http://www.echelonhomeproducts.com
www.purcellmurray.com
www.ddius.com
http://www.boschappliances.com

Bosch Integra™ Refrigeration Systems introduce a new concept in cooling: customization.
For the first time, independently combine various sizes of built-in freezers, refrigerators, and

wine storage. Offer unigque configurations that suit your clients’ needs while increasing your

profitability. Call 800.921.9622 or visit www.boschappliances.com |nve nted fo r Ilfe
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and without dispenser 3-door 2-doar
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FCl Home Appliances, LLC—Company History

WHO IS FCI HOME APPLIANCES?

IFClis a new brand in North America, but has along history of manufactur-
ing high quality cooking products. I'ulgor Cooking Industries or “I'CI” is a
subsidiary of IFulgor SpA Elettrodomestici with its corporate headquarters
and manufacturing facilities in Gallarate, Italy.

A HERITAGE OF EXCELLENCE

Fulgor opened shop in 1949 and a specialty cooking products company was
born. FFulgor has been a family owned and operated manufacturing company.
Throughout its long history, FFulgor has been building handcrafted gas and
electric cooking products which exceed industry standards. In 1994, Fulgor
began a long and successtul relationship with several leading brands in North
America as an OEM supplier. Now, we are introducing to the North American
market our distinctive Euro-Italian design—IFCI.

We are truly excited to showcase our high quality, high performing appli-
ances, with design and style to enhance any kitchen environment, to the Inde-
pendent and Specialty Retailers here in the North American market place.

PRODUCTS DESIGNED FOR THE UNIQUE NEEDS OF THE AMERICAN CONSUMER

At FCIL, our aim is to produce products that meet the unique needs of the
American consumer by combining modern technology, high performance,
exciting Euro-Italian design, and expert Italian craftsmanship. I'CI embraces
the philosophy of delivering value to exceed its customer’s expectations. We
will continue to push the boundaries of innovation as we launch even more
products over the next 18 months, all designed specifically with the American
consumer in mind. Our vision is to provide innovative products to raise the bar
in the cooking appliance industry. FFulgor was the first European manufacturer
of self cleaning ovens with the American consumer in mind, yet manufactured
in Italy.

QUALITY AND DEPENDABILITY

At IFCI, we have no doubt that our credibility in producing top quality
products will earn your confidence. We set high standards for quality and
thoroughly test 100% of our product. Long-term warranties demonstrate not
only quality, but also our willingness to stand by our products. We offer a full
two-year warranty that includes both parts and labor. In addition, we offer a
limited third-year warranty with consumers responsible to pay only a $50 flat
rate fee for a service call.

A PROMISE OF CONTINUED SUPPORT

The FCI brand is sold exclusively through a growing network ot Indepen-
dent Distributors who target the Independent and Specialty Retailer. We are
committed to developing lasting relationships with Distributors and Dealers
who believe in the benefits of our products and will take the time with the
consumer to expertly explain the value added features and benefits of the I'CI
products. A commitment to help us build the FFCI brand will pay dividends
to you for years to come. We clearly understand that strong alliances will be
central to our success as we embark on this exciting journey. Please visit our
website at www.fciappliances.com to learn more. 2
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ALMO CORPORATION

ME, NH,VT, RI, CT, MA, NY, NJ,
PA, MD, DE, DC, VA, NC, SC,
GA, FL, MI, IN, OH
1.215.698.4000
www.almo.com

LOUIS W. HOWAT & SON, INC.

LA, MS, AL, TN
1.504.734.2102
www.lwhinc.com

EXCEL DISTRIBUTING

CA, NV, AZ, NM, UT, CO
1.707.762.3392
www.exceldist.com

AMIEL DISTRIBUTION, LTD

Eastern Canada
1.450.687.6311
www.amiel.ca

PACIFIC SPECIALTY BRANDS

Western Canada, Alaska, WA, OR, ID
1.604.430.5253
www.pacificspecialtybrands.com



http://www.fciappliances.com
http://www.almo.com
http://www.lwhinc.com
http://www.exceldist.com
http://www.amiel.ca
http://www.pacificspecialtybrands.com
http://www.fciappliances.com
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HOME
APPLIANCES

m Exceptional Performance

m Exceptional Value

m Smart Design

Where style and function merge

Winners of the 2007
Gold ADEX Award
for outstanding design

FCI Home Appliances, LLC.
2340 S. Arlington Heights Road, Suite 420 Arlington Heights, IL 60005 BOO0 926 2032 info@fciappliances.com www.fciappliances.com


http://www.fciappliances.com
mailto:info@fciappliances.com

Amco Distributing Receives U-Line Award
BY RITA A. LEONARD

On July 6, staft at Amco Distributing gathered for a
U-Line Chairman’s Award presentation, followed by a
celebration luncheon. Brian Pinch, Independent Manu-
facturer’s Rep for U-Line, presented the award to Chuck
Westergren, VP of Amco. “This annual sales award is
presented in honor of Amco’s total sales volume of U-Line
products in fiscal year 2006,” said Pinch.

Amco Sales Rep Dennis Grennan, who officially added
Outside Sales to his territory in July, noted that the com-
pany was premiering 2 industry exclusive appliance models.
“We're introducing a new U-Line beverage center, Model
#2175BEV, that features a new interior design with a black
interior that gives an added air of luxury,” he said. Sales
Manager Carey Martin said, “We're also adding a wood-
front overlay style for U-Line’s wine captain drawer storage
model, #2275DWR.” Martin noted that Amco has carried
U-Line products since 1999.

Staft admired the polished wood and crystal Chairman’s
Award, and then celebrated with a fried chicken dinner.
Warm weather is expected to spur even more sales of U-Line
products: built-in under-counter refrigeration, wine storage,
and ice production appliances. [

'L : .
Chuck Westergren VP at AMCO receives 2006 ULine award from Brian Pinch, Indepen-
dent Manufacturers Representative for U-Line.

=y

Amco Distributing staff includes, L to R, Dennis Grennan, Inside/Outside Sales; lan Jor-
dan, Warehouseman; Chuck Westergren, VP of Amco; 4th, Samson Lee, Inside/Outside
Sales; and Carey Martin, Sales Manager.

Imperial Cal. Products, Inc.
www.imperialhoods.com
(800) 851-4192

There is an Imperial Ventilation System
for every kitchen!

Featured here is the Pro-Style Rear Vented Wall Mount.

Eliminates the need for a costly soffit.
Potential savings for the builder of $700.00 plus!
Designed as “Installation Friendly”.

Allows installation to your existing Stud locations.

Five Year In Home Warranty, Covering Parts & Labor.,
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SOMETIMES THE

INSPIRATION

FOR OUR DISHWASHERS HAS
NOTHING TO DO
WITH WASHING DISHES.
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At ASKO, we're inspired to leave this world a better place. Take our dishwashers, for example.
They use less water, less energy and less detergent than any other dishwasher in the world.
In fact, running your ASKO dishwasher is more efficient than washing your dishes by hand.
When it comes to taking care of the planet, ASKO dishwashers are the best on Earth.
Just ancther great idea from the EXPERTS IN THE WAY YOU LIVE"

g1 ASKO
naITHALgov 800-898-1879  askousa.com

TO FIND OUT HOW TO BECOME AN ASKO DEALER, CONTACT THE DISTRIBUTOR LISTED NEAREST YOU.

BRADLEE DISTRIBUTORS PREMIER PRODUCTS ROTH
SEATTLE. WA DISTRIBUTION COMPANY DISTRIBUTING COMPANY
206-284-8400 rax 206-284-6695 CALIFORNIA + HAWAII DENVER - SALT LAKE CITY » BOISE
TIGARD. OR 1-888-275-4773 MINNEAPOLIS « KANSAS CITY + ST.LOUIS

503-968-1793 fax503-968-7124 rax 1-888-928-3746 1-800-821-6374



http://www.askousa.com

Standard TV & Appliance Hosts HBA Social

BY RITAA. LEONARD

The Beaverton Branch of Standard TV & Appliance hosted a June 14 After
Hours Social for the Oregon Home Builders Association. The event welcomed
builders, designers, vendors and remodelers to explore the 17 live kitchen
vignettes on-site. Ilach complete kitchen showcased the work of local designers
and cabinetmakers, and featured appliances by major manufacturers.

Standard’s Marketing Director Dan Reese and Builder Manager Ired
Graetzer greeted over 100 guests at the event. Reese pointed out that vignette
#18, an outdoor kitchen featuring DACOR appliances, would open in the sum-
mer. “We hope to have 2 more outdoor kitchens soon, each with the latest in
outdoor refrigeration and Barbeques,” he said. “Drakes 7 Dee’s is the contractor
for all of the outdoor kitchens.”

“Our display here, open less than a year, is unlike that of any other appliance
retailer on the west coast,” Reese continued. “Our partnership with local design-
ers and cabinet workers allowed them free rein in design styling, resulting in
everything from small condo kitchens to a large Demo Cooking School vignette.
We have a full range of cooking and cleanup appliances in designs from pioneer
to modern styling.”

Clients love exploring the variety of kitchen layouts in Standard’s showroom,
searching for something that especially appeals to their needs. There is even a
unique “Universal Kitchen,” an ADA-friendly vignette created by CAPS-certified
designer Lora Creswick, owner of In The Works Design.

Creswick says that builders are becoming more familiar with installing ele-
ments of the Universal Kitchen, which centers on a 6-foot-long section of" float-
ing counter space. The unique concept features an interconnected sink, storage
drawer and Electrolux induction cooktop counter that glides up and down for
about a foot, to accommodate the needs of either wheelchair or extra-tall users.
An Allure remote—control hood by Broan vents cooking odors.

| continued on page 40 |

The Viking Professional kitchen is explored by Angie The Beaverton branch of Standard TV & Appliance
Arnett-L from John L. Scott Realtors, and Andrew features 17 live kitchen vignettes built by local designers
Scheidt-R, owner of Central Air Inc. & cabinetmakers.

Diane Keaton, NWSID, owner of The JennAir Vignette is manned by The Thermador kitchen is featured
Diane Keaton Interiors, designed JennAir Area Territory Manager Kelley by Glenda MacAdam, Sales consul-
the Dacor Millennia kitchen. Babcock and a JennAir Demo Chef. tant for Standard TV & Appliance.
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FOR MORE INFORMATION
CONTACT YOUR PERLICK
DISTRIBUTOR LISTED HERE

LUWA DISTRIBUTING
1112 Andover Park West
Tukwila, WA 98188
Washington, Oregon, Wyoming
Idaho, Montana, Alaska
206.574.0770

WATER INC./PREMIER PRODUCTS
1044 East Del Amo Blvd.
Carson, CA 97146
California, Nevada, New Mexico
Arizona, Utah, Colorado, Hawaii

800.322.9283

TSM
4747 Langfield Road
Houston, TX 77040
Texas, Oklahoma, Louisiana
713.460.2400

8 PTAUTCO
10900 Midwest Ind. Blvd.
St. Louis, MO 63132
Kansas, Missouri
800.467.6666

INTEGRATED APPLIANCES
1290 Martin Grove Rd.
Toronto Ontario MOW 4X3
Canada
Phone: 800.268.4086



http://www.perlick.com

™ THE SPECIALTY OF THE HOUSE
| 15 ALSO THE SPECIALTY OF THE HOME



http://www.perlick.com

(HBA SO(iﬂI) | continued from page 38 |

Other design elements include shelves that pull down or out, drawers with
tully extendable glides, deeper knee spaces and toe kicks, and a single pull-out
Fisher & Paykel dishwasher drawer. An adjacent work island features a Frigid-
aire side-swing oven, GE Profile microwave/convection oven, and a Franke scale
recessed into the countertop.

The demonstration kitchens were hosted by guest chefs who prepared an array
of finger foods to tempt the palate and showcase appliance capabilities. Dan Studt
and Carla Lillis from Bradlee Distributors were in the Wolf/ Asko/SubZero/Best
vignette designed by Julie Dejardin of Dejardin Design. Ann Leisy from Kitchen
Consultants prepared bread pudding in the Electrolux/Icon Kitchen created by
Northland Construction & Design, Inc. And Standard’s Sales Associate Glenda
MacAdam pointed out a Thermador professional gas range in the Thermador
Kitchen designed by the Coopridge Group.

Additional displays included walls of demo hoods and wall ovens, an espresso
bar and a gas fireplace. Other live vignettes featured appliance brands such as
Bosch, Fisher & Paykel, KitchenAid, Frigidaire, Whirlpool, JennAir, Viking,
GE Monogram and GE Profile. Dave Giulietti, owner of Giulietti/Schouten
Architects, explored the pioneer style Heartland Kitchen. “I have a client who's
using one of these Heartland ovens,” he noted.

Diane Keaton Interiors and Carole Jackson Design showcased Dacor and
Frigidaire appliances in their live kitchens. Dacor District Sales Manager Michael
Zivanich returned from a 4-year stint in L.A. as National Sales Trainer to cook
at the on-site Dacor Cooking School vignette. “We host weekly and monthly
classes and special events here,” he said, posing with fellow Dacor chef Margaret
Joyce alongside a new Dacor ER48 6-burner gas range.

HBA members gathered for a brief meeting and social hour adjacent to the
Dacor Cooking School kitchen, sharing information and networking before
departing with a host of new ideas. [Xd

Bradlee Distributors’ Dan Studt &
Carla Lillis cook at the vignette
featuring Wolf /SubZero/Asko/
Best appliances.

Dave Giulietti, owner of Giulietti/ Ann Leisy, a cook for Kitchen
Schouten Architects, explores Consultants, prepared bread
a wall oven in the Heartland pudding in the Electrolux
vignette. Icon kitchen.

mE— T
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Designer Lora Creswick demonstrates  Examining the Frigidaire kitchen
her Universal Kitchen with the adjust- are: L-Patty Ragan, President of
Alarm & Access Control Technolo-
gies, and R-Sherry Brown, represent-
ing the Executive Officers Club.

The Whirlpool vignette is show-
cased by Thomas Caddy-L, with
National Marketing Associates, and  able counter at maximum height.

Drake Davis-R, owner of Drake’s
Surface Clean & Stain.

Notice adjustable under-counter
electrical & plumbing fixtures.
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FOR MORE INFORMATION
CONTACT YOUR
SUB-ZERO / WOLF

DISTRIBUTOR

BRADLEE DISTRIBUTORS

Seattle, WA
206.284.8400

Fax: 206.284.6695
Tigard, OR
503.968.1793

Fax: 503.968.7124

www.bradlee.net

ROTH DISTRIBUTING COMPANY
Denver-Salt Lake City
Boise-Minneapolis
Kansas City-St. Louis
1.800.821.6374
www.rothdistributing.com

THE WESTYE GROUP SOUTHWEST
Arizona-Southern Nevada
New Mexico-El Paso, Texas

480.921.0900
Fax: 480.921.0909
WwWw.westyegroupse.com

THE WESTYE GROUP MIDWEST
lllinois-lowa
Wisconsin-Upper Michigan
630.872.5122
Fax: 630.872.5150
www.westyegroup.com



www.bradlee.net
www.rothdistributing.com
www.westyegroupse.com
www.westyegroup.com
http://www.wolfappliance.com

OTHER WOLF CLASSICS

ELECTRIC COOKTQEPS
Beauty meets beast in this sleek model of power and control. The True Simmer
setting holds soups and sauces at the ideal temperature. Multiple heating
elements give you exceptional temperature control for pots and pans of all sizes.

GAS COOKTOPS
A story of passion, controlled heat, and dual-stacked burners. There are
15,000 Btus of heat available for searing, stir-frying, and boiling.
And for slow-simmering sauces, the subtlest flame can be used on all burners.

ELECTRIEC @VENS
Within the striking blue enamel interior lie two fans and four heating elements,
waiting to deliver confidence and cooking prowess to all who come near. An
intuitive, rotating control panel gives you absolute control over eight cooking modes.

> Sub-Zero. Corporate companion and kitchen soul mate of Wolf
cooking products. For nearly six decades, Sub-Zero built-in refrigerators
and freezers have been the definitive kitchen components. Hand-built. Tested to the
nth degree. The same exacting standards that go into the uitimate | SOLE e
refrigeration system now go into the ultimate cooking instrument. | Ly

For more about the complete line of Wolf products and recipes.
visit wolfappliance.com or call 800-332-9513.



http://www.wolfappliance.com

Siemens Home Appliances and Brand Source Join Forces,
Launch New Line of Luxury Built-ins

HUNTINGTON BEACH, CA June 21, 2007 — Siemens
home appliances will partner with Anaheim, California-
based Brand Source for the national launch of its new
collection of built-in luxury appliances. Siemens, the num-
ber one appliance brand in Germany, as well as Europe’s
leading maker of built-ins, is known for technological in-
novation, precision engineering, and pure European style.
Brand Source is one of the nation’s most respected appli-
ance retailers, with more than 2200 independent dealers
committed to service, selection and value.

“We are very excited about the opportunity to partner
with an outstanding and recognized brand like Siemens,
and we plan to make it a cornerstone of our marketing
and merchandising efforts for the future,” says Bob Law-
rence, CEO of Brand Source.

forward to a continued, long-term alliance,” says I'ranz
Bosshard, President and CEO of BSH Home Appliances
Corporation.

Flagship Siemens products that will be available to
consumers through Brand Source beginning in July 2007
include avantGarde™ iSlide Convection Wall Ovens
and avantGarde™ touchSlide™ Electric Cooktops.
The unique iSlide feature on the ovens allows cooks to
“scroll” their finger around a circular groove to control
the temperature, much like selecting a tune on the latest
music player. Similarly, the cooktops feature touchSlide™
controls instead of knobs or buttons, putting 17 different
power levels at the cook’s fingertips. Both products offer
the ultimate in control and precision as well as striking
good looks.

The Siemens built-in appliances blend German engi-
neering, European styling, pure flush design, and a host
of innovative features to create attainable luxury for the
American kitchen. The line includes gas, electric and
induction cooktops, convection wall ovens, ventilation
units, refrigeration, dishwashers, professional coftee, and
laundry systems.

“Partnering with Brand Source will be an important
element for the successful launch of our Siemens brand
throughout the U.S. From the very beginning of our
discussions with Bob Lawrence, it has been a privi-
lege working with Brand Source, and we are looking
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About Siemens home appliances

Since 1847, Siemens has been at the forefront of tech-
nological progress. Known for its culture of pushing the
limits of technological advancement, today Siemens is
a global leader in electronics and electrical engineering
in a wide variety of high-tech business fields. With its
appliance products, Siemens combines innovative think-
ing, precision engineering, and a pure European style to
create the world’s most advanced home appliances. [

For further information, please visit www.siemens-home.com or
www.brandsource.com.


http://www.siemens-home.com
http://brandsource.com

www.imagineyourneighborsfaces.com

- 1 Presenting the stunning 2007 Siemens appliances. You don't live your life worrying about
what others think. On the other hand, you don't mind giving them a little something to talk
about on their way home, either. Like refrigerators and freezer towers that don't have to be
next to each other. A dishwasher so quiet it requires a light to let you know it's running. Ovens
you contral simply by sliding your finger. And a ceramic glass cooktop that's as elegant as the
meals it will prepare. It's a kitchen filled with technology and style that will provoke admiring
looks for years to come. Especially from you. www.siemens-home.com

For more information about becoming a Siemens dealer, contact Steve Pyle at 714,899.4180.

The future moving in. SlEMENS

SOURCE®



http://www.siemens-home.com

FIVE
STAR

SIMPLY HIGHER STANDARDS

OUR EXTENSIVE LINE OF
PROFESSIONAL COOKING

EQUIPMENT IS DISTRIBUTED BY

R & B WHOLESALE
DISTRIBUTORS

Northern California,
Southern California,
Arizona, Nevada
Ph: 800.627.7539
www.rbdist.com

ECHELON HOME PRODUCTS

Washington, Alaska,
Oregon, Idaho,
Montana, Wyoming
Ph: 888.318.8228
Fax: 206.394.9820

FIVE STAR

Texas
Nebraska, lowa,
Kansas, Missouri,
Southern lllinois
Ph: 800.553.7704

O’ROURKE
SALES COMPANY

Customer Service is
Our #1 Priority
Ph: 800.277.7602
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EVO I.GUdS The Trend | continued from page 8 |

stand-alone presentations or interconnected stations. We're moving away from
angular design to more natural, environmental styling.”

“Everyone asks about the name,” he says with a smile. “It’s a spin on the
word ‘evolution’. We feel we're the cutting edge of a new style of entertain-
ing. The circular technology promotes a more convivial, ‘gathering’ aspect to
the preparation and sharing of food. Our purpose is to create social cooking
experiences without isolating the cook from the company.”

The Evo experience is part of a dynamic change occurring in the grocery
business as well. Food purveyors want to connect their products with the
whole cooking experience. Many grocers use Evo grills in-store, inviting
shoppers to share in the fresh preparation of food purchased there. Here, the
appliance provides a show for the shoppers. Accoutrements are provided with
each unit sold. Every grill comes with 2 spatulas, a bench scraper, cleaning kit
and cookbook. “We're inviting customers to dive right in and enjoy the fun,”
says Shingler.

“My mom was Italian, and we loved hanging out with her in the kitchen
for good food and talk,” he recalls. “We aim to incorporate that social aspect
into our products. We also design to a green standard, since our units are
very energy-efficient and cause little smoke with a portable, vented hood.”

Inner and outer heating elements provide independent temperature con-
trol, allowing a wide range of’ menu possibilities. Cooking temperatures are
monitored from a digital LED display, and range on various products from
225 to 700 degrees. You can also place a pot or pan on the surface for boiling,
braising, poaching, frying, or holding foods at set temperatures while fresh
preparing entrees. “It’s a very capable appliance,” he says.

“We're already featured in some design books, and have appeared in such
magazines as Food & Wine, Better Homes & Gardens, and Dwell,” says
Shingler. “We also have a blog: http.evoamerica.blogspot.com. We demonstrate
that Evo can be an element of live action display cooking, or a component
of engaging social conviviality in the home setting. Our current focus is on
international market growth. Our goal is to be the leader in presentation
cooking appliances.” For information, call 503.626.1802, or check the web at
www.evoamerica.com. X
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Evo Affinity 306G Built-In unit


http://http.evoamerica.blogspot.com
http://www.evoamerica.com/
www.rbdist.com
http://www.fivestarrange.com

A Place To Gather Around

When a bunch of food people get together and start building cooking appliances, you'd naturally be curious
about what's for dinner. Infroducing the Evo Affinity circular cook fop. Designed by people who believe
cooking is a social experience, and the best cook tfop appliances are ones you gather around to share the
simple pleasure of preparing a meal with the people you love.

The Evo Affinity lets you cook everything from a pancake and egg breakfast, to bruschetta appetizers and
seared scallops. With separate inner and outer temperature zones under a 25" circular cook surface, Evo is

the perfect compliment to any social cooking space.

€vo

for the way you cooke

For information on Evo call 866-626-1802 or visit www.evoamerica.com
Evo, Inc. 8140 SW Nimbus Ave., Bldg. 5, Beaverton Oregon 97008 U.S.A.



http://www.evoamerica.com/

Joe Foster Joins FCl Home Appliances, LLC

After more than 23 years with Whirlpool Corporation, Joe Foster has
joined FCI Home Appliances as President & General Manager.

Joe held numerous sales and marketing leadership roles throughout his
career at Whirlpool, including a four-year assignment from 1992 to 1996
at Whirlpool's European Business Unit based near Milan, Italy. He spent
time significant time during his career at Whirlpool in various marketing &
merchandising leadership roles in Cooking and Laundry products.

Joe told the Retail Observer that he could not resist the offer to join
the I'CI Team and the challenge of building a new up-market, premium
brand targeted for the Independent & Specialty Retailers. Having spent 23
years with a large publicly held company like Whirlpool with exceptional
products, brands, trade relations, and processes, Joe is very much looking
forward to putting his experiences to work in a more entrepreneurial
environment.

FCI is not new to Joe as he worked with their parent company Fulgor
SpA Elettrodomestici near Milan, Italy during his time with Whirlpool
Europe (see page 34 for more on Fulgor). Joe told the Retail Observer that
under his leadership in 1992 that Whirlpool brand purchased B/I Self
Cleaning Ovens from Fulgor for sale in several European markets. The
self cleaning oven was a real novelty back then in Europe and Fulgor was
leading the innovation in this category in Europe.

Joe looks forward to personally engaging with the dealers to understand
how FCI can better serve their needs. @@
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FOR MORE INFORMATION,
CONTACT THE DISTRIBUTOR
IN YOUR AREA:

ALVENT DISTRIBUTING

Alabama, Florida, Georgia, North Carolina,
South Carolina and Eastern Tennessee

800.875.9441

COAST WHOLESALE APPLIANCES, LTD.
Alberta, British Columbia, Manitoba
and Saskatchewan, Canada
604.321.6644

DISTRIBUTIONS GRAND CHEF
Quebec, Canada
800.580.1530

EXCEL DISTRIBUTING
California and Nevada
888.473.9235

INTEGRATED APPLIANCES
Ontario, Canada
800.387.3924

LOUIS W. HOWAT & SONS
Arkansas, Louisiana, Mississippi
and Western Tennessee
504.734.1904

SIGNATURE MARKETING
Connecticut, Delaware, Maine,
Massachusetts, Maryland,
New England, New Hampshire,
New Jersey, New York,
Eastern Pennsylvania,
Rhode Island and Vermont
800.358.8886
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WindCrest

Elegoant ?—";nn.{-iu-?- FHolations

(877) 387-6721 +» www.windcrestcnp.com

Professonal Level Cooking Products for the Home

Elegantly Styled Glass Canopy
Designer Series Hoods

* 30 and 36-inch widths * Vented and Non-vented options
* 600 CFM internal blowers  * Halogen lighting

i ]

WST30058G shown

WFA3005CG shown

CTG3050S shown WSX36455PC shown
Commercial performance
in a sleek package

* 30" and 36" Gas Cooktops

WPX3645 shown

High Performance Semi-Custom Hoods
for indoor and outdoor Kitchens

* Wall and Island mounts * Halogen lighting, or Halogen
* 18 gage, 304 series stainless * Internal or Remote blowers
* 30 to 60-inch widths
CTI3650 shown
Maximum Control & c@us Dealer Inquiries Welcome
Ener Efficienc

Q_U ff y All Wind Crest products

* 30" and 36" Induction Cooktops are UL and CUL listed.

Copyright ® 2007 Wind Crest™ by CNP Indusiries
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COMING EVENTS

CALENDAR 2007

AUGUST

8 NARI Joint meeting San Jose and San Francisco Chapters-
Dacor, So.SE, CA

8 NKBA Puget Sound Golf Tournament-
Trilogy Golf Club, Redmond Ridge, WA

19-22 Nationwide Prime Time-
Venetian Hotel, Las Vegas, NV

22  NKBA Northern California Chapter-
University Electric, Santa Clara, CA

26-31 Brand Source National Convention-
Paris Hotel, Las Vegas, NV

SEPTEMBER
18  United Stores Expo Event-
Norwalk Marriott, Norwalk, CA
20  NKBA Puget Sound Chapter-
Albert Lee Specifier's Night, Seattle, WA
20  NKBA Alaska Chapter-
Bayshore Clubhouse, Anchorage, AK
25  NKBA Northern California Chapter-
Artisans Showcase, Palo Alto Country Club, Palo Alto, CA

OCTOBER

8-11 Fall NARI Board of Directors Meeting-
Mandalay Bay, Las Vegas, NV

9-12 The Remodeling Show-
Mandalay Bay Convention Center, Las Vegas, NV

11 NKBA Northern California Chapter-
Standards of Excellence, San Jose, CA

NOVEMBER
13-15 Brand Source-Northwest-
Embassy Suites South Center, Tukwila, WA

NOTE: Attention Buying Groups, NKBA and NARI Chapters, Distributors
and Manufacturers: Please submit your meeting schedules to info@retail
observer.com ASAP so they may be included in our Coming Events Column.
If" you would like to receive the Retail Observer please go to www.retail

observer.com and subscribe.

48 THE RETAIL OBSERVER August 2007

D

ALMO
Northeast, Southeast, Midwest
800.836.2522
www.specialty.almo.com

DJ DISTRIBUTING
North and South Carolina
800.585.4126
www.djdist.com

PARAGON DISTRIBUTING
South
800.683.4745
www.paragondistributing.com

SOUTHWEST BBQ AND
APPLIANCE DISTRIBUTING
Southwest
602.225.2722
www.southwest-bbg.com

TRI-STATE DISTRIBUTORS
Pacific Northwest, North,
Portland, Colorado, Utah
509.455.8300
www.tristatedistributors.com

VAH MARKETING
California
800.836.8246
www.vahmarketing.com

INTEGRATED APPLIANCES
Ontario, British Columbia, Alberta,
Manitoba, Saskatchewan, Nova Scotia
416.646.2505
www.integratedappliances.ca

IMPORA
Quebec
877.343-9356
franck.amiel@impora.com




Appliances Gas Burner 1,118,372 1,128,218 1,500,768 1,317,303
Blectric ignition Dewpad  World's First J=o Pyrolytic et Low Input Jeatio Universal Gas ity Safety
system for residential chamier  Dual-Flow casires  Self Clean L Pilot Burner e mgelﬁfmn:‘é s Gas System for
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Constan
e - Pt Burer bt
e e
e e e e ———
Professional RangeTop Professional Ranges Professional Professional
Range e e Range Tops Dual Fuel Range Qutdoor Grill Market
Crealed world's first and tharmostatically Created industry's first Created the universally Created Industry's Created the world's first all
pro-style all stainless tralled griddi . . tainl teel BBO-grill,
stoel, gas ranges sections In pro-stl T B used Inconat® intrared first dual fusl pro-style " reowentiog the werid
for Viking™ Range tanges and rangelops rangetops for Thermador ™ mesh brailer in ovens ranges for Thermador ™ of high-end grilling
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high-end stainlesa e e e Power-Fo™ s gy Roll™ o Pams gt Precision Series™
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manufacturer in the world sotled burer b cloarn Rself rangs
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PRECISION SERIES™

©2007. All Rights Reserved. Capital Cooking Equipment, Inc.

For nearly fifty years, we've created patents and breakthrough innovations for the
world's leading cooking equipment companies. Discover how we put that same
passion & experience behind our own at capital-cooking.com, or call 866.402.4800.

726/:& JW&/ )
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High Tech Appliances

BY LEE BOUCHER

July 3,2007. I read in thismorning’s
San Jose Mercury News that 700,000
iPhones were sold the first weekend
it came on the market. Over-enthu-
siastic techno-geeks camped out in
front of the stores 24 hours before
they opened so they would be sure to
be one of the first to acquire this 21st
century wonder. What is this marvel
and what does it do? “It is a mobile handset and is built around
a large touch screen, which replaces ordinary numbers and letter
keys. In addition to making voice calls, users can check e-mail,
surf" the Web and listen to therr iTunes music with the phone.”

I'm sorry, but I can’t relate to such fury about another
electronic gadget. As a low-
tech old man I don’t even have
a cell phone. I have a house
phone, a business phone and
an old computer in my office.
I'm not the kind of guy who
walks around shopping in the
Safeway supermarket talking
on a cell phone while I'm trying
to find the taco sauce my wife
wanted on the shopping list.
If T want to listen to music, I
crank up the Bose in my office
and listen to the news or classi-
cal music or put in a Dixieland
Jazz. CD. E-Mail? 1 check it
twice a day—at most. Why do
I want to surf the web? I get a
daily newspaper and too many
magazines. I now think I know
what’s going on in our troubled
world. In addition, I watch the
objective news by Jim Lehrer
on PBS most nights.

A couple of years ago I went to Kepler's bookstore
in Menlo Park, CA, to listen to Dave Barry, a humorist
columnist for the Miami Herald. 1 got there an hour early so
I could get a good seat, but all the seats were already taken
so I stood at the back of the room. Barry is now on a writing
vacation. He wrote an article in 2005 entitled, “Appliances
Are Getting Out Of Hand”. Below are some excerpts:

“You would have a home where the dishwasher can be turned on
from your office and the refrigerator knows when it’s out of malk
and the bathroom scale transmats your weight to the gym”.

“Lusten appliance manufacturers, we don't NEED a dishwasher
that we can communicate from afar and likewise we don’t need a
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“DO YOU WANT

APPLIANCES THAT ARE

SMARTER THAN YOU?

OF COURSE NOT!”

DAVE BARRY
MIAMI HERALD

refiigerator that knows when we’re out of milk. We already have
a foolproof” system of  knowing when we’re out of malk. We ask
our wife. As for a scale that transmits our weight to the gym: Are
you NUTS? What if our gym decided to transmit our weight to
all those other appliances on the Internet? If our refrigerator found
out what our weight was we’d never get the door open again”
“Is this the kind of future you want, consumers? Do you want
appliances that are smarter than you? Of course not. Your appli-
ances should be DUMBER than you just like your furniture,
your pets and your representatives in Congress. 1 am urging
you to let the appliance industry know, by e-mail, letter and
Jax, that when it comes to “smart” appliances, you vote NO.”

In the August 2007 edition of Consumer Reports, there
are in-depth articles about some “smart” appliances. It
took Samsung to task about
its Wireless ICE side-by-

side multi-media models.

“Multimedia  refiigerators
might be the wave of the future,
butourtestsof Samsung’s Wire-
less ICEE RH269LB (SH) show
this new $3500 side-by-side
may not be ready for prime time.

Annoyances included sub par

sound quality and a small 10.4-
tnch screen that delivered an
unimpresstve picture compared
to most stand-alone TVs. The
screen 1s hard to see from the
side when attached. And ils
battery lasts just a little over an
hour with the screen detached
and it takes a day to recharge.
You'll also have to find space
Jor the 2x10.5x8-inch wireless
transmatter that sends the fiidge
signals.”

I can understand the excite-
ment of electronic engineers when they figured out how to
put the Samsung Wireless ICE together, but I agree with
Consumer Reports's final gripe:

“This multitasking fridge proved mediocre at keeping tempera-
tures consistent, a refiigerator’s primary job.”

You've probably figured out by now that this writer is not
ready for the 21st century and is just satisfied to have a TV
with an on and off switch and a volume control. Who needs
to watch 4 channels at the same time, anyway? X3

The views of Dave Barry are not the views of " the Retail Observer
and are used to make a point in Lee Boucher’s editorial.



~ For alimited time, when you purchase one of U-Line's extracrdinary
S u e rlor new Echelen beverage storage selutions” you'll receive a
U $250 Williams-Sonoma GiftCard.

: It's an unparalleled ofier to mateh an unparalleled commitment

- ) [' ]
I-—-J l—-'l N h S tO dge to superior refrigeration. After all, ne product line oifers more
ORFORATI ORN

innovation and no product line offers better starage conditions

- : 3 Which is wh mier distri P M r
\\I) \ %II{)IJIJI\(, HIJHI'I‘ ich is why premier distributor Purce urray is proud to

provide U-Line through their incomparable network of dealers

Ca" 800- 86‘3-7133 or visit www.purcellmurray.com to locate a participating U-Line dealer near you, or m

to find out more about this exceptional new olfer (good from July 1, 2007 through December 31, 2007). Purcell Murray proudly
distributes Bertazzoni, Best, Bosch, Brew Express, Broan, Franke, Gaggenau, Kindred, La Cornue, Thermador and U-Line. PURCELL MURRAY

“Echelon Baverage Conters and Wine Caplaing qualily. Willisms-Senoma® i a regiviered irademark of Williams-Seansma, Ine. Williams:Semoma is nel ablilisied with Pureall Mureay or U-Ling

Corporation; nor i i a spenser of this promotien. Gitt card is valid for purchases ai Willlams-Sonema, Williams-5onoma Home, Pattery Barn, Pottery Barn Kids, PB Teen, and West Elm.
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AS | see it. . . sy cuck mmons

I've had numerous phone calls ask-
ing why I sold the Retail Observer
and how did it happen. It's real easy
to explain why I sold—but how it
all happened is a different story. For
several months I had been consider-
ing selling—Ruth, my beautiful
wife and financial manager, has had
several strokes and is now a semi-invalid. 'm not getting
any younger (88 years) and retirement sounded like a real
great idea.

I was at NARI (National Association Remodeling Indus-
try) of San Jose’s annual Christmas party at the Marriott
Hotel in San Jose. While I was taking pictures and meeting
people a guy that I have seen at

Over 150 friends and family celebrated his life at the
Healdsburg Golf Club on Wednesday, June 27 2007.

RETIRES

John Mitchell, vice president and general manager of
Tri State Distributors in Kent, WA retires as of July 31st.
He has worked for the company for 31 years and began his
career as a sales territory manager in Eastern Washington
and twenty two years as vice president and general man-
ager. John will continue to work part time from his home
on special projects, but will no longer involved in day-to-
day management. Greg Truchot will take over sales and
operations duties on August 1st. He has worked for the
company in various capacities since 1995. We wish him
the best of luck.

other functions in the appliance
business approached me and
said, “I certainly appreciate
your coming to our Christmas
party. I enjoy your magazine—
[ read it from cover to cover.”

I said, “Thank you, I appreci-
ate your comments. By the way,
the magazine is for sale. Do you
know anyone that might be
interested in buying it?”

To this day I can’t understand
what compelled me to tell him
I wanted to sell the magazine.
Maybe a seventh sense? He said
to me, “I would like to buy your
magazine.”

That’s how it all started. Moe
Lastfogel is the new owner with
his wife Eliana and has made
some wonderful changes. The
magazine will now be on the
internet—he has brightened
and changed the graphics and
overall design so it is more readable and easier to follow
the graphics and articles. He is building a most success-
tul relationship with the advertisers and working hard to
make sure that you, dear friend and reader, will continue
to enjoy the magazine. Lee Boucher and I will continue to
be associated with the magazine.

REGRETS

Dick Wegner, who lived in Healdsburg, Ca, passed
away recently. Dick formerly owned Solem’s Appliance
and operated this small store for 18 years. He retired in
2006 to play golf and relax but lung cancer did him in.
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HOW'S BUSINESS?

Consumers are cutting back
on appliance purchases along
with other big ticket items as
high gasoline prices continue to
depress discretionary spending
and consumer confidence. Major
appliance  shipments  declined
slightly more than 11% in May
as consumers surveyed in May
showed a reluctance to purchase
big ticketitems.

Home sales are down and al-
most non existent in some areas.
Average time to sell a home was
over 6 months in many areas and
the number of mortgage foreclo-
sures is at an all time. The hous-
ing recession has definitely hurt
appliance sales but the overall
economy is in good shape. It
should be noted that the housing
slump DID NOT occur because
of the economy! It occurred because of prohibitive mort-
gage rates, tight credit, and too many mortgages granted
to under financed consumers. Helping the economy in
general are these factors:

1) Consumer spending remains good except on some big
ticket items

2)Manufacturing strength is OK and more jobs have been
added in the last six months, and

3)Capital spending has accelerated since January.

Look for the economy to grow about 2.8 to 3.0 during
the rest of the year. [X3



IN STOCK & READY
WHEN YOU ARE

Vent-A-Hood® Standard and Professional Range
Hood Liners Available For Immediate Delivery

s The most complete selection available locally at

V-A-H Marketing in both Northern and Southern California.
s Ideal for decorative wood, plaster, tile or metal.

s The most respected name in range hoods, backed by 70
years of performance, including powerful, efficient, quiet
and fire-safe operation.

s The specification of choice for use with all brands of
professional-style cooking equipment.

s Sizes to meet every need, including a new 6-inch height
under-cabinet model. Custom sizes available.

s Standard and professional model sizes in wall or island

mount are in stock and immediately available.

s Easy to install. Pre-wired and assembled with blowers, lights,
switches and canopy.

» Choice of stainless steel or painted.
= Easy maintenance, filterless Magic Lung® blower system.

= Equipped with halogen or fluorescent lighting.

= Backed by Vent-A-Hood's exclusive Performance Guarantee,
the only 100% smoke and grease extraction guarantee for
residential hoods properly specified and installed.

Northern California 800.836.8246
510.477.6864 www.vahmarketing.com

Southern California
714.523.1511
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Re-Observe the Word

—AUGUST CROSSWORD—

( PUZZLE ANSWERS ARE FOUND IN THE EDITORIAL AND AD PAGES OF EACH ISSUE OF THE RETAIL OBSERVER. )
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ACROSS

2 Orleans Community Center Project 1
5 Century in Minneapolis 3
8 ColorImpacts 4
9 Franz President and CEO of BSH 6
Home Appliances 7
12 _ SpA Elettrodomestici 10
13 Chef Phillip 11
Joined FCI Home Appliances Joe 15
Builder Manager Fred 16

GE ___ series
San Francisco_____ Room 18
Chuck Westergren, VP of ___ 19
Evo_____ cooking 20
Outdoor cabinets 22
Fagor Advanced __ System 23
Justadd____ water 24
28

DOWN

ASKO in Seattle

Lou__Jr

Meyer Appliance joined

Franke work center

Marvel's new sink

Frigidaire laundry

Blue interior with 2 fans

Excel Distributing California

The National ______ of the Remodeling
Industry

Roth ___ Event

Petters Brands

____-Sonoma gift card

Charlene ___ Dacor Showroom Manager
Raymond Meyer Il
New combi-steam oven

Bob Lawrence, of Brand Source

(LOOK FOR THIS MONTH'S PUZZLE SOLUTION IN THE UPCOMING SEPTEMBER ISSUE)
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PRIZE PUZZLE

Test your power
of observation

In the September issue of the
Retail Observer you will be able to go
on-line to complete the crossword.
The first 50 puzzles submitted
through the online process will
be entered into a drawing for the
sponsored product that month.
For this month, please enjoy the
reading, and we’ll see you next
month for the prize puzzle online
at www.retailobserver.com.

BECOME A SPONSOR

Put your business
in the spotlight

We at the Retail Observer are
looking for sponsors for the
Re-Observe the Word cross-
word puzzle. We will highlight
your product, add web-link and
logo to this page. Your product
or service will be used as the
prize incentive for the online
version to start in September
of 2007.

Please call 1-800-393-0509 or
e-mail info@retailobservercom to
learn more about this opportunity:




We are so confident that the
New Frigidaire® Affinity™
Clothes Washer will perform

better than your current clothes
washer, or your Money Back!

If within 30 days after purchase you are not completely satisfied that this front load clothes washer cleans better than your current clothes
washer, the dealer will take it back and refund your full purchase price (less finance charges, delivery charges, removal of old clothes washer and
cost of installation). Maximum refund is for the purchase price of the front load clothes washer unit (only) plus any sales tax.

Offer Valid June 1 through August 31, 2007.
Eligible models: ATFS8000FE, ATFS000FS, ATFS000FG, ATF7000EE, ATF7000FE, ATF7000ES, ATE7000FS, ATF7000EG, ATF7000FG, ATFGO00ES and ATFGO00FS,



http://www.frigidaire.com

CULINARY
WORK
BENTER

Multi-tasking made simple

Unprecedented, centralized "
Dreparation
prepara NS

—

Provides a.sleek,-organized-and
professional look in the kitchen

Fits in standard 36" cabinet

CWX161-W available with
Waste Bin

CWX161-D/CWX161-W

comes with:

Tempered Glass Cutting Board
Measuring Bowl

Colander

Prep-Bowl

Pop-Up Strainer
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PURCELL MURRAY

The Premier Resource for the

1-800-863-7133 PURCELLMURRAY.COM


http://www.purcellmurray.com

